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MOET & CHANDON SOCIALMEDIA

Moét & Chandon / Video + Static / Design / Instagramm Posts
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MAC VIDEO

Shooting concept / Model search / Location search / Video

concepting stage

FOR SUCCESSFUL PEOPLE

final cut
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LENGLING SOCIALMEDIA

Lengling / Photography / Video / Design / Instagramm Posts

&

LENGLING Y MUNICH

... a personal homage to Munich.

The good life holds open the door for me ...

Leave Jyour mark ...
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MEIN CORONA SCHNELLTEST SOCIALMEDIA

Mein corona schnelltest / Concept / Design / Instagramm Posts
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Damit Weihnachten
wird wie jedes Jahr, =

(w ; mach jetzt deinen
Corona Schnelltest. B @. Rachenabstrich von geschultem Personal
Digitales Ergebnis in nur 15 Minuten
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Online Termin vereinbaren
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218 likes
User_name Lorem, Ipsum DolorLorem ipsum dolor sit amet,
consectetuer adipiscing elit

] Alle Geschenke gekauft
1 Baum geschmiickt OHNE TEST

[l Raclette abgestaubt

[ Corona Schnelltest gemacht?

Rachenabstrich von ges

AUF DIE
PLATZCHEN,
FERTIG, LOS!

Jetzt Coronaschnelltest machen!

NUR 3 EINFACHE
SCHRITTE:

Online Termin vereinbaren

{1 Das gute Silber poliert KEIN FEST! @
G

chultlem Personal

Digttales Ergebnis in nur 15 Minuten
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MERZ-AESTHETICS SOCIALMEDIA

merz-aesthetics / Instagramm Posts / Video

THE
COLLAGEN FORCE

ENTDECKE ..

RADIESSE <> d Uttherapy

ART DIRECTION / CONCEPT / DESIGN / VIDEO EDITING
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ENTDECKE
THE COLLAGEN FORCE

MERZ AESTHETICS®

RADIESSI

@ Qe Uttherapy

MERZ AESTHETICS®



LAVOLTA SOCIALMEDIA

Lavolta / Photography / Video / Design / Instagramm Posts
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NEU: PARAKRESSE
ULTRA RELAXING
EYE FLUID
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Jetzt selbst erleben!

Dr. Armah's

lavolta

RCREME
SOFT

Dr. Armah

Lavolta Cosmetics @



SUPERNATURALS

Supernaturals / Product Photography / Logo Redesign
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Superme

Dein natdriicher Vitaminboost

" £ <l superme

Natirlicher Nahrstoffkomplex

Hergestellt in ﬁ
Deutschland \ co

PRODUCT PHOTOGRAPHY / LOGO REDESIGN SUPERNATURALS



APTAMIL SOCIALMEDIA

Aptamil / Pinterest / Instagramm Posts

Apl;;luh
Wousstest du schon?

Bereits im Bauch nimmt dein Baby viele
Gerausche und Stimmen wahr. Das legt den
Grundstein fur seine spatere sprachliche,
soziale und emotionale Entwicklung.

Lanl
Aptaclub.

Die Wirkung der Stimme auf
dein Baby im Bauch

Bereits im Bauch nimmt dein Baby viele
Gerausche und Stimmen wahr. Das legt den
Grundstein flr seine spéatere sprachliche,
soziale und emotionale Entwicklung.

i

Hast du Tipps, um deine
Lieblingskleidung in der
Schwangerschaft langer
tragen zu kénnen?

P

Hier findest du weitere Infos!

Aptamil.
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STADT-SPARKASSE MUNCHEN BLOG WEBSITE

Stadt-Sparkasse Minchen / Responsive Web Design / Concept

Fiir jedon Banking-Typ das
richtige:
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COUPONCONCERTS WEBSITE

CouponConcerts / Responsive Web Design / Concept

CONCEPT /UX/ Ul / DESIGN / PROGRAMMING

(@ news und Presse von CouponC: X i

< ¢ @

© @& hitps://www.couponconcerts.com/news

m=m Deutsch ¥

OUPON
ONCERTS

Die Idee Unsere Kiinstler*innen v Fiir Musiker*innen

News & Presse

Die Idee Unsere Kiinstler*| Fir Musiker*innen

Die BR Abendschau
CouponConcerts

Ein Kamerateam des Bayerischen Rt
einem CouponConcert mit der Cellist
Miinchen. Sehen Sie den ganzen Ber
CouponConcerts ®Fotos: Uli Neumann-Cc

Deutschland

Hier knnen Sie Konzerte in Deutschland buchen.
\ A Sei es ein Hauskonzert, ein Hoffest, ein Geburtstagsfest -
.all CARRIER | . - v b Y - B CouponConcerts sind vielseitig zu geniefen!

Schweiz

Hier konnen Sie Konzerte in der Schweiz buchen.
Haben Sie schon mal daran gedacht, ein CouponConcert zu
verschenken? Auch das ist méglich! Machen Sie jemandem
eine Freude!

Piano Solo

Lika Bibileishwili - Klavier

OUPON
ONCERTS



SCHLETTER SALES WEBSITE

Schletter / Responsive Web Design / Concept

SCHLETTER SERVICES COMPANY

SCHLETTER ROOF SYSTEMS
FOR SOLARPROFESIONALS

DISCOVER OUR PRODUCT BOXES

DISCOVER AND ORDER YOURBOX —>

ORDER THE VERY BEST MOUNTING PARTS BY SCHLETTER

SCHLETTER

CONCEPT /UX /Ul / DESIGN WE SUPPORT SOLAR.



LINX WEBSITE

Linx IT Solutions / Web Design

My Orderi e ’ B

¢ linspartal.com; mye * | (@ o linxpartal.eom; iy . - | (B AfrE s RO =

LINX

"The smallest detalls make
the biggest difference.”

Leading and progressive in new online IT Solutions
with leading brand partners.

LINX

CONCEPT /UX /Ul / DESIGN IT SOLUTIONS



BANK GIRO LOTERIJ CAMPAIGN LP

Bank Giro Loterij / Web and Mobile Design / Concept / Animation / Landing Page
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ﬂ beveiligde server

E beveiligde server

WORKED WITH A COPYWRITER AND ART DIRECTOR ON CREATING A CONCEPT + DESIGN FOR A LOTTERY
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DIGEL

Digel the menswear concept / 4 Seasons / Lookbook

CARL-FRIEDRICH-GAUSS-STR. 5 D-72202 NAGOLD INFO@DIGEL.DE | WWW.DIGEL.DE

DIGEL

THE MENSWEAR CONCEPT

ART DIRECTION / CONCEPT

hidden seasons under coloured sheets
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DIGEL

THE MENSWEAR CONCEPT



HILFIGER DENIM LIVE

Tommy Hilfiger Denim / Tram Booth Take Over / Showcards
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TOMMY ESQUIVEL

Tommy Hilfiger / Hangtag / Fold Out Flyer

DTP / TYPOGRAPHY / PRODUCTION TOMMY B HILFIGER



PENNY LOAFER

Tommy Hilfiger / Showcards With Real Fabric Samples

@»\{?L‘mﬂifwﬂr@m

BY TOMMY HILFIGER

DESIGN / DTP / TYPOGRAPHY / PRODUCTION TOMMY B HILFIGER



IN-STORE CATALOGUE

Tommy Hilfiger / Japanese In-Store Catalogue

THE HILFIGERS

DESIGN / DTP / TYPOGRAPHY / PRODUCTION TOMMY B HILFIGER



THE MUPPETS BY TOMMY HILFIGER

Tommy Hilfiger / Display Posters / Easel Poster / Photo Frame / T-Shirt / Flyers / Showcards

&
ZmUPPETS

TOMMY HILFIGER

MUPPETIZE YOURSELF

Star i your own Muppet Show:
@ Get on stage and take home your Muppetized” pictre”
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=
TOMMY HILFIGER

DTP / TYPOGRAPHY / PRODUCTION
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MUPPETIZE YOURSELF
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SPORT BITTL SUMMER CAMPAIGN

Sport Bittl / Corporate Design / Mega Lights / Advertising Columns / Ground Posters
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SPORT BITTL SUMMER CAMPAIGN

Sport Bittl / Corporate Design / Mailings

FUR IHRE LEIDENSCHAFT | [}

GEBEN WIR
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BMW IMPULSE

BMW / Brochure

BESTENS VERNETZT.

SCHNELLER UND
INTELLIGENTER ANS ZIEL

IMPULSE -

DIE INNOVATIVSTE
= BUSINESS-LIMOUSINE
IHRER KLASSE.

SEns i BMW CONNECTED.
IHR PERSONLICHER MOBILITATS-ASSISTENT,
JETZT AUCH FUR ANDROID.
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DEUTZ FAHR GREEN CAMPAIGN

Deutz Fahr / Campaign / Brochure

EINER WIE KLEINER

DER NEUE STUFENLOSE 5DS TTV

 KASSENBESTER

DER NEUE STUFENLOSE 5DS TTV

HOCHLEISTUNGSTRAGER

DER NEUE STUFENLOSE 5DS TTV

DEUTZ ka FAHR
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SW CORPORATE IDENTITY

Schreiner Woéllenstein / Logo / Corporate Identity Restyling

Schreiner

Disrist. | s,

Wallenstein

tng. Duniingr,

Hermann Wagner

KFZ - Verkaufer P
| 7/

s e Schreiner Wéllenstein
it Dienst. Leistung. Qualitat.

Schreiner Wollenstein Schreiner Wollenstein

Dienst. Leistung. Qualitét. Dienst. Leistung. Qualitat.

. Schreiner Woéllenstein
&/

Dienst. Leistung. Qualitat.
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CORPORATE IDENTITY

Edge Company / Logo / Corporate Identity Restyling

eoce > edge compony1

COMPANY

CONCEPT / DESIGN / DTP / TYPOGRAPHY / PRODUCTION edge company I



STAPLES GTM GUIDELINES

Staples / European Guidelines Design / Online GTM, Retail Circulars, In-Store Promotional Signage, In-Store Institutional Signage

European Online Go-to-Market Vehicles

Furopean Brand Manual
and Creative.Guidelines

Online Go-to-Market Vehicles —Chapter 1

Our Go-to-Market (GTM) vehicles promote products, services, Overview
and special offers, which target both current and prospective ov
customers. Designed to drive sales, their content ranges from Customer
highly promotional to informational. Branding Components

Branding Components ......
These guidelines outline the elements that go into these vehicles.

Typography

And how they should be used. Helping you communicate with a
single voice, they are part of an ongoing initiative to align and

coordinate the Staples brand platform.

Value proposition

ion Options

© Gopyright 2 dential. Do not distribute. Corporate 1

2015 Brand Manual and Creative Guidelines

European Online Go-to-Market Vehicles E

Staples Brick Logo Treatment

Minimum logo size:

18 mm wide for print, 79 x 41 pixels for interactive.

Clear space:

“X" height of clear space is required around all sides of the logo (“X” height is the same height
as the uppercase letters in the Staples logo, or 1/3 of the logo height).

Interactive logo (ONLY): Dimensional form

Shadow

DO NOT use the dimensional logo on printed materials. It's for interactive use ONLY.

18 © Copyright 2015 Staples, Inc. Al rights reserved. Confidential. Do not distribute. Corporate restricted.

NB: All visuals for sketch purposes only.

2015 Brand Manual and Creative Guidelines European Online Go-to-Market Vehicles

Colour

Staples promotional colour palette: This is the new colour

scheme for promotional purposes. It's now aligned with the web
activities of Staples.

Combine the six base colours with other colours in the same
family. Base the combinations on the vehicies you are designing.
Use the brightest colours on the left as the base colour of the

designed vehicle. Combine these with the darker colours in the
same family.
1.16 © Copyright 2015 Staples, Inc. Al rights reserved. Confidential. Do not distribute. Corporate restricted. NB: All visuals for sketch purposes only.

2015 Brand Manual and Creative Guidelines European Online Go-to-Market Vehicles

2015 Brand Manual and Creative Guidelines

European Online Go-to-Market Vehicles @

Price Story

The reworked Price Story expresses our prices in an informative

and impactful way. It provides consistency across all markets,

327 | -44%

price message

1879

Standard Price Story

and allows for customisation and automation.

Standard Price Story

Used for standard item listings, the Standard Price Story has the
same elements as the Promotional Price Story, but without the
red background colour.

Promotional Price Story

Used for Key Value Items (KVIs), promotional sections, inserts and
vehicle covers. The red background provides maximum impact.

147 © Copyright 2015 Staples, Inc. Al rights reserved. Confidential. Do not distribute. Corporate restricted,

price message

8.50€

unit
Promotional Price Story

NB: All visuals for sketch purposes only.

Price Story: construction

The Price Story is constructed using tables and cells. The
positioning of the text is controlled by table and cell option
settings, and text alignment. Fit the required content with

adaptable cell widths and fill colours.

118 © Copyright 2015 Staples, Inc. Al rights reserved. Confidential. Do not distribute. Corporate restricted.

NB: All visuals for sketch purposes only.

2015 Brand Manual and Creative Guidelines European Online Go-to-Market Vehicles

==

Price Story: Local Currency Variations

Prices are written in different ways across the eurozone. Be aware that some countries use commas

() instead of decimal points () to separate currency sub-units (cents). DE/ES/PT/BE-FR Vil -44%

pricemessage pricemessage.

Local currency rules at a glance: 1 o 0€ 1 o

Euro symbol accros Euro-Zone: Place the FR: In France, and subject to a legal review, i i

euro currency symbol after the price for France,  place ‘ht’ (excluding tax) with each price—see

Spain, Portugal, Germany and Belgium-France.  FR example. IT/NL/BE-NL

Place before the price for ltaly, The Netherlands price message pricemessage

and Belgium-Nethertands. Scandinavian countries: Only use ' 1 5 1 |
(Danish Krone) in Denmark. Don't use any & it

Pricing and promotional messages: Use currency symbols in Sweden and Norway. R

acurrency symbol (example,€10 or0kr). Use

superscript for currency sub-units (cents). UK: Use the word 'save' (instead of the 'minus Apartirde Apartirde
symbol’). In the UK, multiple discounts are y [1}3 ,50§

For “was” (pre-discount) prices: Don'tuse  shown using multiple strike-through (‘was’) depiboe dopitce

currency symbols. Use superscript for currency  prices. Be aware that, together with multiple SE/NO

sub-units (cents). Include ‘00" cents when
rounding (for example: 23,00).

discounts, the width of the Price Story increases.

12340

o P a5 P -tst0m

123400~

uK -4259 <746l Saved44% -4259 -3259 Save£23%
startingaslow as startingaslowas

percarton percarton

516330 VAT

123 © Copyright 2015 Staples, Inc. Al rights reserved. Confidential. Do not distribute. Corporate restricted.

NB: All visuals for sketch purposes only.
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PUBLISHING GROUP DRAWINGS

Publishing Group / Drawings for a Blog site
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FREE WORK

Art Academy / Exhibitions
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THANK YOU!
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ALL RIGHTS RESERVED

© 2024 Jelle de Boer — designstudioyell.com / Slash Digital /
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